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REPORT

Deparirnent of BAFTNMP organised A 30 HOURS ONLINE WORKSHOP ON
DESIC i1 ADVERTISING CAMPAIGN for first year and second year students from
4™ January 2021 to 17% January 2021 in association with Mr. Rajeev Thakre, film
design multimedia and animation expert Arena animation. 228 students
attend - the workshop from FYBA and SYBA together.

The [ 2rning objectives of the workshop was to teach small ventures on how to
creatc an integrated marketing campaign/program across multiple platforms.
Thesc campaigns would ensure that the business is targeting their ideal
custo er through multiple touch points to Acquire, Engage, Retain Customers,

eventl -lly turning them into loyal advocates.

Tak ur digital marketing efforts to the next level and ensure that your
mail - ng campaign is more effective. Learn how to implement different digital
marl.ing strategies to create a complete, result-driven marketing campaign
that Il capture the attention of your customers.

Topics covered in the workshop include:

. -:termining your target audience: Who are you interested in attracting?
. iting specific goals and metrics (KPls): What do you want to
acct lish with your campaign and how will you measure performance?

. rafting your offer: What incentive will get the attention of your target
audici o ?

. ~ntifying your channels: What media channels will you use to promote
your r? Websites / Social Media / Email / Mobile / Video etc.

. ~termining your campaign budget.

. :ating clear, consistent and optimized content: How will you get the
visitur 1 take action?

. fining your lead nurturing strategy: How to help_your visitors along
thei /ing journey?

. acking and measuring results: How will you measure success?
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* please tick in the correct bracket:

1) The knowledge | gained through this course is

( ) below average ( ) average [,,)’gb”od ( ) excellent

2) The command of the faculty over his content is

( ) below average ( ) average y@d { ) excellent

3) Faculty’s attitude toward students

T&elow average _{Aaverage ( ) good ( ) excellent

X

4) Faculty’s skill in making the class interactive while teaching

{ ) below average ‘-(/){rag; { }good { ) excellent

5} Compare the course to VWOn _ »
(

( ) below average \_+Javerage { )good




