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Report
and 23 May 2021 Department of BAFTNMP organised two days’ workshop

ncer and Meme Marketing in association with Mr. Nishant Patel PR Expert

x Speaker In this two days’ workshop attendees you learnt how influencer
1 and meme marketing can transform their present marketing efforts. Led by
iry expert, Mr. Nishant Patel, with over 10 years of marketing expertise and
= of leading the social media and influencer strategy for Fortune 100 brands.

students attended the workshop. This workshop was a step-by-step journey
vhat influencer and meme marketing is, the requirements to properly define
slop a campaign and best practices for identifying and engaging with
vs. This workshop helped the attendees to unlock the power of influencer
7 by providing them with the insight to create your own influencer campaign
ire it delivers a return on investment for you and your brand.

‘shop was for students who want to be well versed in the influencer and meme
landscape and gain a current understanding of the influencer marketing
ity for their brands.

1 Benefits

fits of attending this workshop fall under the following key drivers of growth:
marketing effectiveness and maximizing marketing ROL

shop helped attendees to improve marketing effectiveness by teaching

hat influencer marketing is and the different types of influencers

.w influencer marketing can build a greater level of trust with their target
rikets

w lo identify and engage the right influencer for their brand
hat the correct process is for a brand to create an Influencer campaign from
ateh

shop helped attendees maximize marketing ROI by teaching them:

w fo define and track specific Influencer Marketing success metrics and KPls

© best approaches to work with Influencers and types of campaigns that drive
bast ROIs

. necessary legal guidelines to ensure complete transparency with your
nd and influencers
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* please tick in the correct bracket:

1) The knowledge | gained through this course is

{ ) below average ( )average (q@d ( ) excellent

2) The command of the faculty over his content is

( ) below average { }average { tvgood ( ) excellent

3) Faculty’s attitude toward students

{ ) below average { ) average (good ( ) excellent

4) Faculty's skill in making the class interactive while teaching

( ) below average { }average { }good { A excellent

5) Compare the course to your expectation i .

( ) below average (] average () good { }excellent




