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present;
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The Postmodernist Reading of Joseph Heller’s Catch-22

- RASHMI GAHLOWT

he Modemism period was marked due to "its rejection of the literary

conventions of the nineteenth century and by its opposition to

conventional morality, taste, traditions, and economic values" (Gale
Cengage learning, 2010). Post-modernism has certain distinctive themes and
techniques such as Irony, playfulness, intertextuality, pastiche, metafiction,
temporal distortion, magic realism and fragmentation amongst others.
Postmodernism rejects the traditional forms of writing genres. The conventional
novel follows a pattern and structure with a distinct introduction, body and
conclusion. It is woven around a theme or a character. Jean-Paul Sartre coined the
term anti-novel which doesn’t follow the conventional formats. The anti-novel is
'marked by fragmentations and distortion of the linear narrative. This fragmented
narrative is usually carried by a no reliable narrator. A postmodern work usually
has an anti-hero instead of the regular conventional hero. A hero displays
characteristics such as "idealism, courage and integrity" (Gale Cengage learning,
2010). The anti-hero doesn’t exhibit these characteristics of a hero. The hero
doesn’t have any power over the world and he usually has no control over the
situations and people around him.

Joseph Keller’s novel Catch-22 is one of the most important and prominent
works of Postmodernist novels. It is a satirical novel published in 1961 written by
the American author Joseph Heller. The novel employs a distinctive non-linear
third-person narrative. The events are narrated from the points of view of different
characters. The novel follows a fragmented timeline pattern and the life of Captain

John Yossarian, a U.S. Army Air Forces B-25 bombardier. The events in the novel

211
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Fourth World Nationalism: Issues and
Challenges for Nations’ Self Determination

Rashmi Gahlowt

Abstract:

The term Fourth World is a generalised term for several
countries which have self-identified themselves. Many such
different groups seck various levels and types of sclf-determination.
Any country or nation is a humungous mix of social and cultural
features in a particular space. They are of the view that they have
a right to claim a territory. These groups are now claiming to reshape
international boundaries. Europe is a case in point where the fourth
world claims to tetritory are in process of restructuring existing
international boundaries. Fourth world perspectives advanced when
many native populations were to a certain degree from their
governments and tuler’s tight suffocating holds. As these legal
and geographical constraints began to loosen up with economic
social and technological advances, the boundaries between natives
non-natives started to become increasingly porous and not so
distinct. The native started to assert their cultural self and lay claims
to territory. The paper will reflect on the theoretical themes of
cultural identity and the theory of nationalism in the present Post
Cold War era with a few examples from across the globe.

Keywords: Fourth Wotld Nationalism, Nation, State, Europe, Self-
Determination,

Introduction:
Ben Whittaker of Minority Rights Group used the term Fourth

Wotld for any opptessed group, failing to distinguish between true,
ethnic and social minorities and historic nations. Noel Dyck
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Chapter—l9

Contribution of Girl Education in
Nation Building: Challenges and . !
Solutions |

—Rashmi Gahlowt ‘

Abstract

ITomen form an important and integral part of any countrys
development. Illiteracy of women can be a major obstacle when it
comes (o achieving the dream of a progressive and developing nation.
LEducation is the cornerstone of women s empowerment because if
gives them the essential tools fo confront stifling social norms and
to challenge pervading biases. :Ispects of women's education are
very varied in a country like India with its vast geography and
different cultures. In India, it is the need of the hour to focus on
strengthening and empowering women and girls. They are the worst
affected by misery, poverty and discriminations. They are the objects
of abuse and violations both inside and outside their honies. They
are not aware of their rights had hence are unable to attain those.
Thev have minimal access fo resources. Educaling girls will be
the way to realise the objective of their empowerment and as a
consequence the empowerment of nation and humankind as awhole.
Literate and enlightened ywomen raise belter families in terms of
health and education. They not only help their families but whole
comnumities overcome poverty, marginalisation and social injustice.
This chapterwill investigate the issue from three angles which include
assessment of how the promotion of girl’s education will reduce the
levels of poverty, what are the socio-cultural and economic hurdles
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CHALLENGES AND STRATEGIES IN
INTRODUCING INFORMATION
TECHNOLOGY TO CLASSROOMS

Rasumi GAHLOWT

INTRODUCTION

In India, we s
issue of technology aid

till have miles to cover when it comes to the
ed learning. There are chasms of differences
between government and private schools in terms of infrastructure,
trained instructors and openness to adopting information
technology. But it is definitely not a task which can be done. With
our resources and opened up economy we t0o can realize the dream
of making the teaching learning process technologically aided. When
the discourse on the technology use in teaching learning process
takes place we must remember there have been three milestones or
stages of application of technology in education. The goal of
implementation of technology in education is to reach the peak in
teacher effectiveness. Teachers belonging to knowledge level are
compatible with technology and can follow direction. Application
level educators can apply computer application to the teaching
process. Analysis level teachers can extract parts of applications to
aid in student achievement of identified learning objectives.
Teachers occupying the synthesis level can combine and collate
offline and online instructions for technology use and other
supporting materials. Those educators at the evaluation level assess
and appraise teaching learning through technology.
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[1.1 INTRODUCTION]

Corporate finance is the area of finance dealing with the soury ?“N
and the capital structure of corporations and the actions that Bw:moﬁn y
increase the value of the firm to the shareholders, as well as the noo_whﬂag?
used to allocate financial resources. The primary goal of Corporate ?E.%WT
is

maximize or increase shareholder value.

Pay out to the business owners?

1.2 FEATURES OR CHARACTERISTICS

Financial Activity : Corporate finance is a financial activity. It includes -
.u_w:aam. raising, investing and monitoring the finance of the company. In short,

it includes all the financial aspects of the company. This work is done by the |
financial department headed by the finance manager. |
Raising the finance : Corporate finance includes raising (collecting) finance for \
the company. Finance can be collected through shares, debentures, bank loans, w

ete. It is very difficult for new companies to collect finance because the investors |

do not have confidence in hew companies. However, it is very easy for reputed _
companies to collect finance due to their well-established goodwill in the market. ~_
Sehaating tha a..nJ.N" Corporate finance also includes investing (using) the ¥
finance. The finance is used to achieve the objectives of the company. It is used

to un:mnc..w the objectives of the company. The main objectives are, Viz.s 0 HM M
855 4353:3 profits, (i) To give a proper dividend to the shareholders: 2
(ili) To create a proper reserve for future growth and expansion, etc.

.-.Svnu. of finance : There are two types of corporate Finance. viz., fixed nm“..mﬂ._

Introduction to Comporate Finance
3

meet the long-term needs of the company. It is used to purchase, fixed: assets
Working capital is also called short-term finance. It is used to meet the m_.ow.ﬁa.
needs of the company. It is used to pay the day-to-day expenses of the company.
Z@&:Bgsm:m:nmmmm_mo:m@a.oamazﬁao&:ag:oo&&?o

Relationship with other departments : Corporate findnce has a close
relationship with all other departments in the company, le. Producfion
Department, Marketing Department, etc. This is because all departments need
finance continuously. -

Dynamic in nature : Corporate finance is dynamic in nature. It goes on
changing according to the changes in environment, circumstances, times, etc. So,
the finance manager must use new and innovative ideas for collecting and
investing money. He must use creativity while doing his job.

Requires proper planning and control : Corporate finance requires
proper planning and control. Planning is required to collect finance from the
investors. It is also required for investing the finance. Control is required to find
out whether the finance is invested properly or not. If the finance is not invested
properly, then corrective measures must be taken.

Managing finance is an art and science : Managing finance is an Art
because it requires human skills and judgement. It is a Science because it follows

a systematic approach.

Legal requirements : There are many legal requirements for corporate finance.
The company has to take permission, from the Controller of Capital Issues, for
collecting finance from the public. The company also has to follow all the rules
of SEBI. A Sole Trader and Partnership Firm need not follow these rules.

Important part of business management: Corporate finance is an
important part of business finance. "Finance is the life blood of business.” Finance
is required for all business activities. It is required for promoting business. It is
required for conducting the business smoothly. It is required for expansion,
diversification, modemization, replacement of assets, etc. Finance is also required

for paying taxes, dividend, interest and for meeting contingencies.

[1.3 SIGNIFICANCE]|
Corporate finance deals with various monetary aspects of a business
organization. Every business organization needs finance for . its efficient
functioning, to increase its profits, to minimize the cost of production, to make
decisions for acquisition and investment, to ensure that there are sufficient funds
etc. In short, finance is the life blood for all types of businesses; profitable as well
as non-profitable. The importance of corporate finance can be classified as

follows:
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2 Introduction to Cost Accounting (S.Y.BMS Sem m

[1.1 MEANING OF COST ACCOUNTING]|

Modern business needs information about activities to be planned for
future. A major function of management is decision-making. It requires selectio En
an optimal course of action from among a set of altemnatives. Costing techn; " om
play an important role in gathering and analyzing revenue and cost data :5 up__.”
helps to control business results and to make a proper appraisal of the ua&or:gs..
of persons working in an organisation. Cost accounting has found to be of
%B to management. It has developed rapidly and assisted management in
v_.QR_E.m <“_==“”_un 53:3..0: to .Nrn appropriate decision in time. Cost
>89_=. n:m. light on the excessive waste of materials, inefficient labour
E. idle machinery and many other similar factors, which are responsibl
for reduction in the profit of the business activities :
- People always tend to relate cost accounting to financial accounting,

:ﬁ. tell you that they are different subjects. I am sure that I will be able to
nrm:mw this at the end of this chapter. Let me give you some brief information
regarding the evolution of costing as a subject and profession.

nn:.n_ _.f_:m_w.n.m_ accounting is based on the double entry principle - which was |
oped in 14th century. The systematic view was introduced by Luca Pacioli in

uao.a. It was designed to suit the needs of trading organisation as during that period
trading was people's prime business.

As th started
stage Zu:nm :mmw:m : developing, manufacturing took a more prominent |
o & _mc acturing required more detailed analyses of expenses. Towards the

th century emphasis was shifted to present costing information to

management to help in decision making, planning and control.

- Luown_u“:ﬂmn”“uﬁw &M“uua.nsn of cost accounting to mathematicians more
P Oo&.m:wuﬁ\ 1“.05«:23 in U.S.A, U.K and much later in India.
s orks Accountants was established in U.K. National

ntants was set up in U.S.A. The Institute of Cost and

Works Accountants
) was set up i ia i
given to it in 1959, P in India in 1944 and statutory reorganization was

Introduction to Cost Accounting

[1.2 NATURE OF COST ACCOUNTING|

The nature of cost accounting can be brought out under the following

headings:
1. Branch of knowledge: Though considered as a branch of financial
is one of the important branches of knowledge,

accounting, cost accounting
knowledge consisting of

i.e., a discipline by itself. It is an organized body of
its own principles, concepts and conventions. These principles and rules vary
from industry to industry.

A science: Cost accounting is a science as it is a body of systematic

knowledge relating to not only cost accounting but relating to a wide variety

of subjects such as law, office practice and procedure, data processing,

production and material control, etc. It is necessary for a cost accountant to

have intimate knowledge of all these field of study in order to carry on his

day-to-day activities. But it is to be admitted that it is not a perfect science as
in the case of natural science.

3. An art: Cost accounting is an art in the sense it requires the ability and skill
on the part of cost accountant in applying the principles, methods and
techniques of cost accountancy to various management problems. These
problems include the ascertainment of cost, control of costs, ascertainment of
profitability, etc.

4, A profession: In recent years cost acco
important professions which have become more challenging. This view is
evident from two facts. First, the setting up of various professional bodies
such as National Association of Accountants (NAA) in USA. The Institute
Cost and Management Accountants in UK, the Institute of Cost and Wo _ 1
Accountants in India and such other professional bodies both in develops

and developing countries have increased the growing awareness of costing .
profession among the people. Secondly, a large number of students have '}
enrolled in these institutes to obtain costing certificates and memberships for

unting has become one of the

eaming their livelihood.
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Chapter 1 Introduction to Database and Transactions .

v

1.1
v

1.2

1.5

1.6

Syllabus Topic : What is Database SYSEM ..ccvnrrrrnrrenernirensseresnessessesnes

What is DAtabase SYSIEM? v.....c.vcvcmemsmsmmsssmssessmsmsmsssssssos 1-1
Syllabus Topic : Purpose of Database SYSIEIMS....ovuurruuriesssssseenssssesssssssesssesssssemsssnsssssmesssmns 12
PUIPOSE Of DALADASE SYSIEMS...r.vvvvreereeseserersemsessssssssesssesss oo 1-2
1.2.1 File Processing DB oiniviossiaisivise ARGV 1-2
122 Drawbacks of Traditional File Processing Systems................ 1-3
123 Advantages of Database Management System " - 1-6
124 Disadvantages of Database Managemient SYSIND. ....caisicsisimmsiisisivsississ 1-7
125  Difference between File Processing and DBMS...........cc.oouummunmsesssessemsesssssssssssessssens 1-8
SYHADUS TOPIC : VIEW Of DALA ..o.cooeeeeeeeeseoe oo oo 1-9
VIEW OF DA ..o nncesceeenee s e s seeeeee s oo 1-9
1.3.1 ADSITACHION .....cvuuerrrueceseeneeeeessesssssmsessssseeeessmseseeeemseseeseeeeeeseeeeseesesseeeeeseseseeseseeseeons ;- ll(l)
Syllabus Topic : Relational Databases..................... .. SRR *
e o e L R e
14.1  Characteristics of Relational Database.. 1-12
14.2 Basic Concepts of Relational Model........ ll: : ;
Syllabus Topic : Database ArCRItECIUTE ..................u....uuoneessosssseesssososseseeeoeseseeeeeesesssesssesssso &
Database System Architecture . .
Syllabus Topic : Transaction Management.................eeeeveueerseesesssssssmsesemeeeesseessssessesesseeeonns. .
Transaction Management ............. o
1.6.1 Transaction...... ' TS Ao E RIS E LA nsnsasnsasesnsanesasRnss LSRN ERaNAPARANEOTS 2o
1.6.2 Process Of TIANSACHON .......cuuureeermnmsesecsersesnessarssssessesesssessenseseseseesesessmenmnessessesesesssse b
Syllabus Topic : Data Models, Importance of Data MOGEIS .........cv.cveveeeereeeemoeeeoeseseeosoeoenns o
DB MIOBEIB .covuoncosensssnsssarmonssnsomsessnsssssapssicivaisansrsisibassstasomssis s susssiinsetossssssimssssnissivise i meamseonmans s
1.7.1 Importance of Data models =
Syllabus Topic : Basic Building Blocks "z
1.7.2 Basic Building Blocks of Data MOGEL ..........cceeeveeeremenerereeeeeeoeoeeeeeeeeeeeeeeeeeseeeeonae o
Syllabus Topic : BUSINEss RUIES ........ccciiiiereieniiiiiieeeseesnesesseseesssesssssssssses s esone e
1.7.3 Business Rules ..... eesessnassseses g
Syllabus Topic : The Evolution of Data Models - g
174 The Evolution of Data Models >
1.5 of Data Models .. . - :
SlyZhbm T?;y[l))i::s: Deg)ees oAf ;)ﬁc gxu'acmn ........... ;-gg
Degrees of Data Abs! arisesssisashinsivelavsansssa s i e ;
Sl;:l.:bus To;ﬁ:ef Database Design and ER Model ............ :-;‘3:
Database Design and ER Model : Overview................ =
T T e e S st 1-34
IR Lok § ER MOJEL s sttt L2
I o o ——— e
Syllabus Topic : Weak }?.nuty e S R A0 e
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Introduction to Database
and Transactions

Introduction to Database and transactions

What is database system, Purpose of Database Systems, View of Data, Relational
Databases, Database Architecture, Transaction Management.

Data Models

The importance of data models, Basic Building Blocks, Business Rules, The evolutlon
of data models, Degree of data abstraction.

Database design, ER diagram and Unified Modeling Language

Database design and ER model : Overview, ER model, Constraints, ER diagrams,
ERD issues, Weak entity sets, Codd'’s rules, Relational schemas, Introduction to UML.

“
Syllabus Topic : What is Database System
“

1.1 What Is Database System?

- Data : Data is raw facts of information which should be translated into a form that is
more convenient to process or move.

Database : The collection of related data is termed as Database which is organized in
such a way that it can be easily retrieved and managed.
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Chapter 2: Initistives and Standards
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] CHAPTER

Overview and Issues

.

Syllabus

Problems : Toxins, Power Consumptlon, Equipment Disposal, Company’s Carbon
Footprint : Measuring, Details, reasons to bother, Plan for the Future, Cost .
Savings : Hardware Power.

Syllabus Topic : Problems : Toxins, Power Consumption,
Equipment Disposal

1.1 Problems

e  Many organizations are not following go green practices. The reason is
money. Many organizations want to save environment, but they want to

save money also.
One of the business rule says that to be successful, one should save money
and increase the performance. The truth is, making infrastructure green

costs more money at first, but- thousands of dollars can be saved in future by

adopting these changes.
1 1.1 Toxins
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Overview and Issues
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Footprint : Measuririg, Details, reasons to bother, Plan for the Future, Cost
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Syllabus : Problems : Toxing, Consu
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o Equipment Disposal . :
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Problems

One of the business rule says that to be Successful, one shoulq éaire .money

and increase the performance, The truth is, making infrastructure green
costs more money at first, but thousands of dollars can be saved in future by
adopting these changes. ‘ :

1.1.1 Toxins
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CHAPTER

Introduction, Processes
and Threads

N

1.1

Syllabus Topic : What Is An Operating System ?

What is an Operating System ?

Q.

“ What is an obér'ating"systém 2. e A e SR oS

An operating system is system software which manages, operates and communicates
with the computer hardware and software. To complete the execution user program need
many resources.

The main job of the operating system is to provide resources and services to the user
program. So without a computer operating system, a computer would be useless. Kernel
is the lowest level of any operating system. While system boots, the very first layer that

gets loaded in memory is kernel.
The kernel offers access to a variety of common services to all application and system

programs. .
The role of operating system is to work as interface between the user and hardware of
the computer. Operating system provides an environment to execute user programs in a

well-situated and efficient manner.
The management of hardware is carried out by operating system. Computer hardware
must offer appropriate mechanisms to ensure the correct operation of the computer

system.

%
o
il Q

Ao e T T S A Y R W N S T TR
What:isthg:need-of.operating system? Explaif

\Need of Operating System

Basically Operating systems perform tasks, for example identifying i input from the input
devices such as keyboard, mouse, etc. and s output to the output devices such as
monitor, printer, etc. and keeping ua@< ;
{/ (" MURMBAI
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L 1.1 Purpose of Business Correspondence
v Syllabas Topic : Seven C’s Communication  Completeness, Conciseness, Consideration, -
1-

Concreteness, Clarity, Courtesy, Correctness
2 v 1.2  Seven C’s of Communication?.

- Chapter 2 : Understanding Business Communication

: ¥"  Syllabus Topic : Nature of Communication

! 21  Communication : :
2.1.1  Process of Communication
g 7 212  Steps of the Process
£ ) g

- v mugﬂﬂt.moﬁo%gﬂnon

i 22  Importance of Communication
2211  Modes of Communication

222  Advantages and Disadvantages of Oral Communication

3 223  Advantages and Disadvantages of Written Form Communication................ ... 26
| v Syllabus Topic : Non-verbal Communication 2-7
23  Body Language
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PART - I: RADIO
The History of Radio
Radio as a Medium Cha —u_ﬂm—. 1
Types of Radlo Transmission
Organizational Chart and Role of Departments

The History of Radio

The Radio Programme

Radlo and Business

Ownership

. In this Part:

1 [A] Growth and Development of Radio Abroad
" [B] BBC Radio

I [A] Growth and Development of Radio in India

Current Trends in Radlo

PART - II : TELEVISION
The History of Television

The Technology of Television [B] Development under Five Year Plans

Organizational Chart and Role of Departments ¢ » Questions

Television and Soclety

Television as a Medlum

Television and Business
Ownership

Model Question Paper
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. Abroad: |

Three names are Very. jmportant in the history of radjo,
James Maxwell, Heinrich Hertz and Guglielmo Marcop; It
was James Maxwell who mroéna that electromagne,
waves could propagate through free space. This s,
actually experimented by scientist Heinrich Hertz in the
Jaboratory. In the year 1895, Guglielmo Marconi also bufit
wireless system capable of transmitting signals at long
distances. He started experimental radio and used it for
military and marine communication near German boarder.
In the year 1908, the first broadcast of radio programming
was experimented from the top of Eiffel Tower in Parls,
Regular radio broadcasting from the tower began during the
year 1921, with the airing of music records and at the end
of December 1921, live programming was produced.

During 1930, regular broadcasting from the tower ¥as
noted in Europe and North America.

In India Radio broadcasting started in the year wmﬁﬂw
Within a year one of the world’s most trusted broadcast!

h
company was set up in UK and that was B
Broadcasting Corporation,

[B] BBC Radio:
| ¢
. It's a public S€rvice broadcasting corporation ¢ :ﬂm
ountry United Kingdom Their current Chairman -

The History of Radio

Known as BBC, it is largest broadcasting Corporation in
the world in terms of audience number and revenue. It has

23000 employee in United Kingdom and their budget 1s
more than 4 billion.

The corporation produces programme and information

service broadcasting globally on television, radio and
internet.

Their mission is to inform, educate and entertain
Their motto is “Nation shall speak peace unto nation”.

It is run by BBC trust. Their service is praised in the
world.

BBC has B national stations:
Radio 1: New music and entertainment.

‘Radio 2: Most popular weekly listeners 12.9 million.

Radio 3: Specialist interest music such

as classic
world, arts, drama and jazz. :

Radio 4: Current affairs, drama and comedy.

Radio 5: 24 hr news, sports and talk.

Some new national stations on digital radio platforms

BBC 7 (comedy, drama and children programming) and
BBC.

6 Music, BBC Asian network (British South Asian talk,

music and news in English and in many South Asian
languages).

Radlo and Television (BMM)
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Unitl R

Business Intelligence and
Decision Support Systems

——

Syliabus Topic : Business Intelligence

11 Introduction to Business Intelligence

P;hhi.ﬂ.ii.&i%ei&fp&%.

(Rel. Sec. 1.1) (5 Marks) _
=  The ierm Business Intelligence (BI) refers to technologies, applications and practices for
the collection, integration, analysis, and presentation of business information. The main
reason behind Business Intelligence is to provide better business decision making.

information systems. It is also called as a set of mathematical model and analysis
methodology which is very useful for decision making process which are complex.

numerous internet connections and low data storage technologies.

Transactions are commercial, financial and administrative, making the data heterogeneous

in origin, content and representation. Emails, texts and hypertexts, and the results of

clinical tests, are a few examples.

Their accessibility opens various scenarios and opportunities, and raises a rather
important question: is it possible to convert such data into information and knowledge that

can then be used by decision makers to assist and improve the operation of enterprises an
of public administration?

These systems are data-driven Decision Support Systems (DSS). Business Intelligence is |
sometimes used interchangeably with briefing books, report and query tools and executive

Large amount of data can be casily accessed by individuals and organizations because of

m_o Business Intelligence (MU-B.Sc.-IT-Sem-Vl)  1-2 Business Intelligence & Decision Support S

=

- Syllabus Toplic : Effective and Timely Declsions

1.2 Effective and Timely Declslons

Q.1.2.1  Write short note on Effective and Timely decisions. (Ref. Sec. 1.2) - (5 Marks)

- In public or private organizations, decisions are made continuously. Such decisions can

prove to be critical, have long-term or short-term effects and involve people and roles at
various rankings.

- Performance and competitive strength of an organization is based on the ability of skilled
workers to make decisions as individuals and a community.

~  Most people reach their decisions mainly using simple and easy approaches, which use
specific elements such as experience, knowledge of the application domain and the
available information.

.Uonmumoa-.ﬁw_&_m processes within today’s organizations are often too complex and
dynamic to be effectively dealt with through an intuitive approach, and instead require a
much stricter attitude based on analytical tactics and mathematical models.

Example 1 shows two complex decision-making processes in rapidly changing conditions.

7 Example 1 - Retention In the cellular Industry

The marketing person of a cellular company realizes that most of the customers are
diverting towards other service provider due to better option and low cost. It is critical for
the company as it will reduce the number of customer which affects business.

So company manager can decide conduct a customer retention campaign. With the help of
this campaign they can select the best target group which will maximize customer
retention this will help them in to business growth.

The main purpose of business intelligence systems is to provide skilled workers with tools
and methodologies that allow them to make effective and timely decisions.

@ Effective declsions

The application of stricter analytical methods allows decision makers to rely on
information and knowledge, which are more dependable. ]

As a result, they are able to make better decisions and formulate action plans that allow
their objectives to be reached in a more effective way.
Turning to formal analytical methods forces decision makers to describe both the criteria

for accessing alternative choices and the mechanisms regulates the problem under
investigation.
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1 Amalgamation of nm_.__vo.:_uu : BEH

_Hozqmzam

S B e Chapter 1
- Chapter Page
= - | . .
—— — Amalgamation of Companies
e . . ; ~
L. |Amalgamation of Companies . |
1 INTRODUCTION
2. |Intemal Reconstruction of Companies 188351 2 CONCEPT OF PURCHASE CONSIDERATION
— — 3 3 ACCOUNTING FOR AMALGAMATION
3. | underwriting of Shares and Debentures 3234 4 _ DEFINITIONS
45 COMMENTS
4. |Uguidation of Companies 365371 6 METHODS FOR AMALGAMATIONS
- 27 DISCLOSURES
5. |Buyback of Shares 3564u| 8 ACCOUNTING ENTRIES
9 POOLING OF INTEREST METHOD
« |University Question Paper 41945/ 10 AMALGAMATION IN NATURE OF PURCHASE

e 2 EXERCISES: OBJECTIVE-TYPE

> EXERCISES: PRACTICAL .

| 1. Introduction: .
‘ The term “amalgamation” in the business sense means merger or coming
fl together of two or more business. Such merger or coming together can be
: _ (a) >=§§§c§3§?n§%omgﬁaoa
i companies - Le. “amalgamation of companies”; -
__ (b) One company taking over the businesses of one or more other companies -
l L.e. “absorption of companles” and
¢ Anvbéﬁgg&qo-%g&ne%&gnﬁﬂ_oﬂ:
b making company - Le. “external reconstruction”. ]
i Sections 391 to 394 of the Companies Act, 1956, govemn all the three fypes of ‘@
%.Ia_ggggrnggimo?qa {

4! the three are more or less similar,

: ?ggggg?_rgﬁcxgui
paragraphs Is thus similar and equally applicable for amalgamation, absorption as ¥«
well as external reconstruction. . .

gi%aﬁgﬂsgﬁgﬂﬂﬂi?& : {
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Are you on the threshold of a new chapter in your life? Let ..

Kaushalyza's tale lead you. Are you in a dilemma? Let Oh, Priyat
4 L B
guide you. Or do you find yourself standing on the

smouldering remains of a failed ralationship? Allow Parineeti:

to hold your hand and tell you it's alright. Saral will teach you

how 10 be independent and Shraddha will halp you break;
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will show that there is hope amidst despair and that you are.
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Kaushalya’s partition

Lahore, 1930

The little girl ran down the courtyard with the box of
mithais. Her little feet made those tiny pitter-patter sounds
that children make when they run around in excitement. She
traced her path carefully on the old red cement walkway
snaking through the lawn towards the house.

What had Bade Papa told her while holding her chubby
littde cheeks?

She remembered his exact words and breathlessly shouted
out to gawking servants as she ran past them.

“They have fixed Kaushalya didi’s rishta...,” she
proclaimed to no one in particular and everyone in the vicinity.

As she climbed the stairs, holding up her long skirt from
kissing the stairs, she huffed and buffed but didn’t slow down.

She burst into Kaushalya's room and found her combing
her long hair into two neat ponytails.

Kaushalya dropped the comb in surprise and laughed ar
the little intruder. Picking the comb up in one graceful swoop,
she clipped her cousin Geeta playfully on the head with it.

1
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Communication Theory

Syllabus
Concept and Meaning, Communication cycle, Objectives, Barriers to communication
(linguistic and semantic, psychological, physical, mechanical, cultural), Methods of
communication (verbal and non-verbal), Networks of communication (formal and
informal),  Language skills (listening, speaking, reading, writing), Corporate
communication, Digital Content Creation.

Objectives

>
>

v

1.1

To understand the basic concept and meaning of communication.

Learn the theory of communication in order to analyse the communication
process. .

Understand the role of language skills in communication.

Interpret the message conveyed by gestures, dress and demeanour.
Appreciate the necessity of effective communication and the importance of

Corporate Communication.
Syllabus Topic : Communication Theory : Concept and Meaning

Introduction

Communication is derived from the Latin word “Communiﬁ" which means to
share. It involves the sharing of ideas, concepts, feelings and emotions. It
stands for a natural activity of all human beings to convey opinions, feelings,
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Rhetorics of Feminist Screen Theory As Seen in
Recent Bollywood Constructs

Dr. Machunwangliu Kamel

Abstract ; Bollywood is often defined as the Indian Hindi-language film industry, based
in Mumbai, the term being a combination of "Bombay" and *Hollywood". Bollywood is a
part of the larger cinema of India, which includes other production centers producing
films in other Indian languages. According to Film F ederation of India (FFI), Indian
cinema is the world's largest film industry in terms of film production and Bollywood s lts
largest film producer. Film which is the culmination of all art forms has been a reflection
of the recent frends occurring in the society and is also an important text to look into
social theories that exist through its narratives. This paper looks at the feminist narratives
in recent Bollywood films based on the feminist screen theory. Renzetti and Curran
(2003) present Bem's enculturated lens theory which addresses several cultural assumptions
concerning waomen ‘place’ and how they should look, feel, and act. The paper analyses
feminist thought and action, feminist screen theory and changes in portrayal of women
in cinema over time where there is also a move away from the cult of “feminity in these
films in the way the male and female gaze functions. The paper further discusses how
gaze is used as a medium for communication and transmits information and assumplions
of the society and the objecis gazed upon and how identity and identification takes place
in the process.

Key words: Feminist Screen Theory, cult of feminity, Jemale gaze

Introduction 3

Bollywood narratives from cultural studies perspective are sites of "inter-discursive space’,
whose substance and methods are constituted from the collaboration of disciplines around the
topic of cul-ture where there are no fixed boundaries in the study. The models of research in
Cultural Studies would require enquiry into production-based studies, involving the process and
struggle over the production of cultural items; text-based studies, investigating the forms of
cultural products; and studies of lived cultures, concerned with how experience is presented
and meanings are created. Bollywood is consideredas one of the biggest film industry in the
world and has become crucial to the Indian way of living.Dudrah's work, Sociology Goes to
The Movies, views Bollywood from a sociological perspective, and provides the globalisation
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~Introduction to
_Information Security

OBJECTIVES

nformation plays a crucial part in almost every field. By the end of this chapter, you will be able to:

It is an asset that adds value to a person or an ® Define information system

enterprise, and therefore, protecting this information ® Name types of information systems
is utmost important. Any loss of information can affect ® Describe the development of information
the individual or organisation in terms of time, money system

and reputation. This raises the need for information or Define information security

data protection. The implementation of tools such as
P P Explain the need for information security

privacy policy, awareness training and technology to
Describe information assurance

®©® ® @ ©

protect valuable information and its critical elements,
including the systems and hardware that use, store and Define cyber security
transmit that information from unauthorised individuals
or entities is referred to as Information Security (IS).
Information security is achieved using several strategies

simultaneously or used in combination with one another.
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? IlMustrate database connectivity
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» IPython(Jupyter notebook)

~Jupyter Notebook | :
oy OBJECTIVES

~ To create and save files in Jupyter notebook
O L e
v S 490 nﬁsoa can be defined as a high-level By the end of this session, you will be
s i 492 and object-oriented programming able to:
e Vo 494 Janguage, which is easy to use and ® Discuss the Python language and its
- osSARY W A SR s e e s A0 m_an_m-ocammaﬁan..giuwammﬁzon,::ﬁ -._.ﬁ»o@m:n_e.mio:m
- o early 1980s by Guido Van Rossum. It has ® Explain the features of Python
_ NCEX YRR RS R (e e DDR a simple syntax, which makes it a perfect ® Describe the execution of a Python
e e i ... ...... 588 _u...ucmon..Ecmm,:_._ma,o_mmam:aooam. program
The length of Python code is much shorter ® Illlustrate the flavours of Python
as compared lo other languages such as ® Explain frozen binaries
§j. C and C++. Python is a general-purpose ® Explain Python Interpreter
' programming language 2s it provides support ® Explain memory management in
for various programming standards such as Python
imperative programming and object-oriented ® Explain garbage collection in Python
programming. ® Compare Python with other

programming languages




(Graphics

with Virtual .mm_m.__.@.mvﬁmam

theoretical, mathematical, and programmi perspectives to present topics from eizmeanta
: ghiedt design to the :.nnu”._ﬂna -E_._.._“_.Q.. virtual and augmentad qmmzw sy _w .._..M
" gorabvnic and programming imsight into wirtualreafty sing VRML/X3D, Java 30 % S5
4 ks it atractive for the readers. Discussion on Augmented ntﬁs_u. s_m.m angdira’ o
' " ingDpenCV gives insightirto one of the most promisirgtechnology in visz| - CBF

4 o o

0 Presents very simplified gg&su_.mn&._"ﬁ\_nonm? v

| 0 Leaming Goal and Summary with each chapter '
* @ Virtual Reality exploredin greater depth iy A
" © TopicsonYRMLX3D, Java3D and OperGLimplemer ¢ xtior.© "y

© Concepts of Augmented Reality and AR based applc. o0& . ‘..w.u.hu Al
More elaborate discussion of core concepts Including fractal curves 7
Addional solved examples, review questions, programming exercises and MCQs
Excellent pedagogyincluding : .
© 307 neatly-drawnillustrations and figures

i@ 64 s0ived examples

. © 395reviewquestions

A

(1 70 =& M W ™a o~

SRR T X

g e

.\..ﬂ 125 programming exercises a5 an appendix

ESNYAREER

‘“‘l\l‘l. e -
Jieecss Rajesh RMALDY2
W ,,“. .

I50N: aqw-:..mrm-.__rww..m

I

»

wEEegE2

T

1788120055 55y

] _ s



Hr8R LE82N ) R

Contents

Preface \/
1. Introduction to Computer Graphics and Display Systems 1
L1 Introduction - 1
1.2 Image and objects 2
1.3 Image representation 2
1.4 Basic graphics pipeline 3
L5 Raster and vector-based graphics >
1.6 Applications of computer graphics .~ 7
L7 Display devices 8
1.8 Cathode ray tubes 8
1.8.1 Raster-scan display — 9
1.8.2 Random-scan display—" - 12
1.8.3 Characteristics of video display devices 13
1.9 Flat panel display 14
1.9.1 Volatile displays 15
1.9.2 Static flat-panel displays 23
1.10 3D display technology 25
1.11 - Input technology 30
1.11.1 Touch screens 31
1.11.2 Light pen 34
1.11.3 Graphics tablets 35
.12 Hard-copy output devices 35
113 Coordinate system overview 36
1.13.1 Cartesian coordinate system 37
1.13.2" Polar coordinate systems 38
1.13.3 Three-dimensional polar (or spherical) coordinate systems 39
1.13.4 Cylindrical coordinate systems 39
1.13.5 Conversion of coordinate systems 40
1.14 Introduction to graphics libraries in C 43
Summary . 50
Review Questions S\ e R
Multiple-Choice Questions 7 //ii
2. Scan-Conversion of Graphics Output Primitives 56
2.1 Introduction
USHA PRAYIR GANDM! COLLERE OF ARTS, 36

SCVENCE ARD COMIIERCE




Introduction to
Computer Graphics
and Display Systems

-

LEARNING GOALS

r After completing the chapter, you will be able to:
« Identify need of computer graphics, its scope, and applications.
« Understand image and their representations.
« Understand the basic framework of a graphics pipeline.
« Learn about bitmapped and vector-based graphics.
Understand different types of displays, their construction, and characteristics.
s Learn about 3D display technology.
« Learn input and output technologies for GUI systems.
« Know coordinate system and their representation. I

1. Introduction

~Nomputer graphics is a field of computer science that is concerned with digitally synthesiz-
~ing and manipulating visual contents. It is also sometimes called the science and technol-
y of creating, storing, displaying, and manipulating images and objects. Computer graphics
ohadly studies the manipulation of visual and geometric information using computational
chniques. .

The study of “real” world and its geometry requires us to build a mathematical model. After
presenting the world mathematically, we need to transform (continuous) mathematical rep-
sentations into finite or discrete representation in order to make them accessible to comput-
s, usually to display them on a monitor or output on a printer in some cases. Computer
aphics, as an academic discipline, focuses on the mathematical and computational founda-
ans of image generation and processing rather than purely aesthetic issues. It includes almost
‘erything on computers that is not text or sound. All computers used today use one or the
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{'CHAPTER

_:ﬂ._.on:omo: to Discrete
Mathematics

jectives

After reading this chapter you should be able to identify, declare and assign

variables.

-
Introduction

“This chapter will explain speci

This chapter will form the basics of Discrete Mathematics which students need
to understand before proceeding for further chapters.

al language which is the foundation of any logic
and will emphasis the importance of Language of variables, sets, Relations and
Functions which would help students in formulating logic for solving problem
manually and by developing computer programs which solve problems. Discrete
Mathematics is also the foundation for “Theory of Computer Science.”

Syllabus Topic : Variables

S =

M-1toM-5

11

Variables

MU - Oct. 2016

A <E.§.Enm is sometimes used as a place holder when we are talking about
something in general.

A variable may hold one or more values but you don’t know, or you want
whatever you say about it to be equally true for all elements in a given set, and
so you don’t want to be restricted to considering only a particular, concrete value
for it. To illustrate the first use, consider asking : Is there a number with the following
property: doubling it and adding 3 gives the same result as squaring it?

In this sentence you can introduce a variable to replace the potentially ambiguous
word “it™:

J thego4 number x with the property that 2x + 3 = x*?
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o pasic PHP | .
from the user and | P-45
Pogamsie) | Wik « PHP Progan to accept a number
print s fectoral. >y
the user and | P-46
Srooram5®) | Wike a PHP Program 1o accopt a number from
print whether it is prime of not.
Basic PHP Il
Program 6(a) | Write a PHP code to find the greater of 2 numbers. Accept the P-48
no. from the user. 8
Program 6(b) | Write a PHP program to display the following Binary Pyramid. P-49
1
0o 1
1 0 1
0o 1 0 1
String Functions and Arrays
Program 7(a) Write a PHP program to demonstrate different string functions. P-50
Program 7(b) Wirite a PHP program to create one dimensional array. P-51
PHP and Database
Program 8(a) Write a PHP code to create: P-52
Program 8(b) Write a PHP program to create a database named “College™. | P-54
Create a table named “"Student” with following fields (sno,
sname, percentage). Insert 3 records of your choice. Display the
name of the students whose percentage Is between 3510 75in a
tabular format.
Program 8(c) _ Design a PHP page for authenticating a user. P-56
Emali
Program 9(s) | Write a program to send email with attachment. [ p-59
Sesslons and Cookles
Program 10(a) | Write & program to demonstrate use of sessions and cookies, | P-64
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Introduction to Internet and its Applications,
._.no.....Mm‘ooa.sn..nn. video Conferencing, E-business

———=

Syllabus Topics : I
. E-mall, Telnet, FTP,

1.1 Internet

- - T o, L 12 v~ P e e e R T L Pt T S e o g T e
AR g i Gl R R S I ,ﬂ._...ﬂ.,....ﬁ..ﬂ.ﬂ e AT 3 s NS e G e R L,

ey u_- < .mt.\q‘.u.. m...ﬁq.\. AT A .xw..:. i ) ; o Sy e g e I.....l,..r.d.rk.- u.ﬂ.ﬂ. s
f0 o WhatiSinemetd el e * e S5

e Internet is a network of worldwide system of interconnected computers
using standardized communication protocol, TCP/IP for data transmission
and communication with each other.

Internet in broad sense refers to the network of commercial, educational,
government and organizational network connected internationally with a
use of standard Internet Protocol Suite serving users connected globally.

1.1.1 Introduction to Internet

Internet was conceived by Department of Defence as a way to protect
government communication system in the event of a military strike. The
original network was named ARPANet (Advanced Research Projects Agency
Network) which evolved into a communication channel among military
personnel, University researchers and all those who were contributing to
ARPA projects.

e  ARPA projects. Internet is a global network connecting over 100 countries
that are linked to exchange data, information, news etc. Internet services
can be accessed through commercial. Internet Service Providers (ISP). The
computers and networks connecting to Internet follow standards, known as
protocols that govern the transmission of data over the network e.g. TCP/IP
(Transmission Control Protocol/Internet Protocol).
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Seven C’s of Effective
- Communication

\_/

Syllabus

Completeness, Conciseness, Consideration, Concreteness, Clarity, Courtesy, Correctness.

In today’s global economy, Business Corres -
, pondence serves as the Company’s Brand
Ambassador to the outer world. 5 '

Business correspondence includes written communication in the form of letters, emails,
memoranda, policy nflanuals, reports, etc. Business correspondence often serves as the first point of
contact and therefore is extremely pivotal in creating the favourable image of the organisations. Drafting

of a business letter is a meticulous task. It requires a coherent flow of thoughts, articulation and a strong
command over language. :

1.1  Purpose of Business COrrespdndenoe

Ans. :

The purpose of business correspondence is given below :
Seeking information

Enquiries and reply to enquiries
Complaints and making claims
Adjusting claims of the customers
Job applications

Personnel letters

Bank and insurance letters

Sales letters _

Social and goodwill letters.

The list could just be endless.

A business letter makes the first impression of the organisation and first impression is often
decisive. In order to bg effective as well as impressive the SEVEN C'’s of communication are suggested.

A e A L
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_—M

“"Observe your duty to Allah in respect
to the women, and treat them well.”

- Imam Husayn quoted on al-islam.org
ABSTRACT

A lady can be focused by (people inside)
her family for an assortment of reasons,
including declining to go into an organized
marriage, being the casualty of a sexual assault,
looking for a separation—even from an
oppressive spouse—or (supposedly) submitting
infidelity.

This exploration willinvestigate the laws
and foundations that are set up inside Pakistan
to manage issues of viciousness against women
belonging to minority Groups. Raw numbers will
be utilized to measure the degree of the issue
and its inclination, depending on information
provided by the outsider diaries, reports by
government, law enforcement agencies.

The reason for this paper is to spread
out the key legitimate, institutional and moral
issues concerning technology-mediated
Violence against Women (VAW) mainly Honor
Killing & Online Violence, to bring up basic
issues for additional pondering and activity. This
paper draws upon auxiliary writing around there,
and contributions from women's activist

domains of gender-based violence, women'’s
rights, digital rights, online violence.. Thereason
for this paper won't just be to break down the
current structures however to situate them
inside the lived encounters of minority ladies
confronting brutality.

Keywords:- Religious Minarity’s woman,
adultery, violence against Pakistani women,
Online Violence, honor killing, forced marriage,
Forced Conversion.

Introduction

Brutality against ladies and young
ladies—including assault, murder through
supposed respect killings, corrosive assaults,
abusive behavior at home, and constrained
marriage—stayed schedule. Pakistani human
rights NGOs gauge that there are around 1,000
"honor killings” consistently every year.

Women, religious minorities, and
transgender individuals confronted vicious
assaults, frailty, and mistreatment, with the
administration neglecting to give sufficient
assurance and consider culprits responsible. In
spring, at any rate 74 individuals were
slaughtered and 338 others harmed in a suicide
besieging in an open park in Lahore. The
essential objective of the assault was Christians
observing Easter.

In any event, 19 individuals stayed
waiting for capital punishment in the wake of
being indicted under Pakistan's draconian
irreverence law and hundreds anticipated
preliminary. A large portion of those confronting
impiety are individuals from strict minorities,
frequently deceived by these charges because
of individual questions.

The administration proceeded to
effectively energize legitimate and procedural
victimization individuals from the Ahmadiyah
strict network by neglecting to nullify biased
laws.

Women’s and Girls’ Rights
Child marriaee remaing a serinus
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Mayur Sarfare

. . Mumbai
nn.- » | Present-2017, i
APTER ] { “Breaking news: Media tycoon, Reymerg D’Souza, has been aanm_p:mm
1992, B by the CBI officials for what they have described as a preliminary lev:
» Bhuleshwar Jurisdiction, Bombay _
The water cascaded down |

interrogation on grounds of reasonable suspicion. This is a move that

comes after the yearlong protests and mmaoﬁmﬁm%osm made by m._m.m.bbm_“s

Oy from Rashtra Sangh (HRS) and other religious organizations, &m..n..mbmﬁm e

i e e npmgw SWeat unhyp x d arrest and investigation of Reymerg in relation to the abduction of close to

across his forehead Sprawled by a layer of smal infl medly o, twenty-three God men in the last four years. When contacted Reymerg’s
Something distinctive of adolescence. amed g,

office...” And the power button on the remote was squeezed by an mﬁﬁm:w.n_
Rakhil viewing television at his residence. Half his face was covered in
» and his ._...wogua quT_QA— i »

lather. He fixed himself a glass of imported whiskey and began gliding the
ued to the wall ang the other

razor blade gently down his sunken cheeks.
S with great n__mx_"mﬂa% The mﬁdm:nm_.:ma to the A mysterious smile emerged on his dismayed countenance right after the
of discharge was predictably smooth; it made him Softly moan ;. .4 much-awaited vibrations of his phone, followed by a few long sips.
of rapturous delight followed by the utterance of a series of Q_“ML :
in a hushed tone, engendering in hj i i

iati i 3 dquarters, Mumbai
alleviation and gratification. CBI Headqua

i A throng of Reymerg’s disciples wrestling against a bevy of journalists
he spattered a trickle on to the dered with their cameramen had crammed the gate of the CBI office, barely

{ being kept from barging inside by the tiny phalanx of security personnel.
: o Quickly was this congregation transforming into a raging mob, hungry for

Amongst the medley of emotions that had been moﬂnsmm. Em.m_.m j answersand demandingexplanations. Santosh Mishra, the Superintendent
gave way to a frisson of unfettered ecstasy that culminated witha "™ of police, slyly stole a glance at this from his plush cabin. Only half an hour
overwhelming relief. ! had passed since Reymerg had been brought in for interrogation and the
Am I not the king..?Am Inot#r sight outside was a worrying one. He drew his cupboard, fished out his

“Damn this world, damn everyone... 2" He rambled faintly gespinglt 25thma inhaler, and viciously puffed it twice, as the incessant clamorous
fucking king with the world at my feet?” He ra : telephone bells began ringing. And he knew that they were coming from
o a-_. all kinds of people and places, important People and places...

’ i d empowered & .

An unexplainably hollow sense of accomplishment had empo | Reymerg had made himself comforta

Inevitably and uncontrollably,
bathroom tiles.

! ble upon the poorly cushioned desk
dful of the angry shouls- ._E chair, which ,however, was d.umnmq able to hold his massive constitution. He
“Masher...Masher!” He was barely hee e ' had spent the _mmn twenty minutes thoughtfully sipping away the spedially
ded vour fifteen minutes of shower : ~made coffee, .r_mr on caffeine that his driver had delivered to him, He
have excee s & » he chuckled in sheer ecstasy- : was brought into a poorly lit and m
“Yes, Ma! I am almost done,” he

. by glass walls, what he had inf

d turning off the knob rather &:Em__w“,wmm m&& authorities had failed in their wﬂnw.m

Afterping hewe mbn wel &.Mﬁm:m his emaciated body: H“q& d
i o asher 5

from the bathroom in a is cheeks. M feclt
like a flash, her hand mamn_n.m& ean w.w“m still ﬂommmmmmn_ by the been brought in for questioning by the
:slted, instead sported an indifferent smile, authorities quite succeed in evoki
jolted, culiar form of unmatched ecstasy.
that pe
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& Post Doctoral in School of Education and Communication, Jonkoping
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Abstract:

Participatory communication is “a dynamic, interactional, and
transformative process of dialogue between people, groups, and
institutions that enables people, both individually and collectively,
to realise their full potential and be engaged in their own welfare”
(Singhal, 2003). Participatory communication initiatives create
opportunities for people to articulate their views, identify common
concerns, and seek solutions from within their community. The paper
discusses several cases of Communication for Development where the
systematic use of participatory communication methods and tools
where incorporated to facilitate information and knowledge sharing
among the stakeholders of development initiatives, in order to achieve

common goals.
Keywords:Participatory communication, Participatory photography,
Community media, Folk media, Participatory Drama

L Introduction

World Congress (2006) defined Communication for Development as
a social process based on dialogue using a broad range of tools and
methods. ComDev is about seeking change at different levels including
listening, building trust, sharing knowledge and skills, building policies,
debating, and learning for sustained growth. It is a transformative
process by nature: the learning it generates and the empowerment
it nourishes both lead to social change (Besset, 2005). This is well
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Abstract:

Performing Arts in Folk media are powerful means of communicating
messages which can be used for development and for forming people’s
opinion. The paper through case study approach will look into the need
and scope of folk and performing arts integration for development
communication and in the transference of knowledge, experience and
multiple perceptions by analysing some case studies that reflect the
intersection of folk arts and traditions, performing arts and visual media
forms. The paperwill also bring up discourses on performing arts as a tool
for development communication campaigns, based on the nature of these
communication platforms and will alsoreflect on the position, sustenance
and growth of the performing artistes themselves. Schramm W. states
that “Communication scientists recognize that communication occurs at
multiple levels of a social ecological system. namely, intrapersonal (the
realm of emotion, cognition, and decision making), interpersonal (the
realm of social relationships), networks and organizations (the realm of
norms and social structures), and macro societal (the realm oflarge social
systems and culture)”. The paper will discuss aspects of communication
processes through Performing Arts in folk media which when tactically
designed can concurrently address several psychosocial and behavioural
factors to bring about necessary awareness.
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Understanding of Human Nature (Chapter 1) 13

Understanding of Human -
: Nature.

1.1.. INDIVIDUAL BEHAVIOUR

i 1.1.1. Concept.of Man and Individual Behaviour
| Genetically, a man or an individual means “A unique personality” or “A person
W distinguished from others by a special quality” or “A living thing that has (or can
develop) the ability to act or function independently”. Every person is born with a
A different character, at different time and place, under different circumstances.

. H Until being an infant, each child is encouraged to develop his or her individuality.

3 Each individual is a physiological system composed of a number of subsystems
Xor processes — digestive, nervous, circulatory, and reproductive as well as.
u psychological system composed of a number of subsystems or processes — values,
§ attitude, perception, personality, learning capabilities, needs and feelings.
% Individual behaviour or human nature refers to the concrete actions engaged in
¥ by a person. It is the foundation of organisational performance, Understanding of
m individual behaviour is an essential tool to help us understand the way people
3 behave and how they interact with each other and perhaps, even, to understand
3y our own behaviour in an organisational context.

% The behaviour of an individual is influenced by various factors. Individual

n behaviour is influenced by culture, attitudes, emotions, values, ethics, authority,

» rapport, hypnosis, persuasion, coercion and/or genetics. The behaviour of people

2 (and other organisms or even mechanisms) falls within a range with some behaviour
being common, some unusual, some acceptable, and some outside acceptable limits.
Some of the factors lie within himself, e.g., his instincts, personality traits, internal

2 feelings, etc., while some lie outside him comprising the external environment of

y Which he is a part, e.g., weather conditions, events conveying some information, and

pother peoples’ behaviour that directly influence his behaviour.

z

?1.1.2. Features of Individual Behaviour

1 Features of individual behaviour are as follows:
1 | Features of Individual Behaviour |

Field of Study and not a Discipline |—

—__Inter-Disciolinarv Avoroach |
[ Applica Science I — Normative and Value-Centred |
Humanistic and Optimistic |

'1) Field of Study and not a Discipline: Individual behaviour can be treated as a
distinct field of study and not a discipline or even emerging discipline. A
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Introduction to Service Marketing

INTRODUCTION

Most organisations provide a service of some sort or other. For organisations such as airlines,
trains, universities, car rentals, etc., service represents a major part of what they have to offer. They are
- known as service organisations. Others who are in manufacture of products service is of lesser importance

albeit significant importance. There are particular problems in services industries namely — tangibility,
. inseparability, variability, and perishability. Services have to be contended with uncertainties over customer
\| involvement and what they expect. A service is an activity or series of activities of more or less intangible
! nature that normally, but not necessarily, take place in interactions between the customer and the service -
£ employee and/or physical resources or goods and/or systems of the service provider, which are provided

|| as solutions to customer problems. .

% A sevice is an act or performance offered by one party to another. Although the process may be
' tied to a physical product, the performance is essentially intangible and does not lead to ownership of
| any of the factors of production. _

"‘; Put in most simple terms services are deeds, processes and performances. Services include all
- economic activities whose output is not a physical product or construction is generally consumed at the
| time it is produced and provides added value in forms that are essentially intangible concems of its first ‘
*j purchases. It encompasses a wide range of industries. : -

| The best way to define services is to distinguish between core and peripheral elements of the
} services. The core services offering is the necessary outputs of an organisation which are intended to
| provide the intangible benefits customers are looking for. Peripheral services are those which are either
5 indispensable for the execution of the core services or available only to improve the overall quality of the
! service bundle. Services include all economic activities whose output is not physical product or
| construction, is generally consumed at the time it is produced and provides added value in forms that are
| essentially intangible concerns of its first purchaser, e.g., are transportation and public utilities, hotels,
| personal services, etc.

“According to Kotler, Armstrong Saunders and Wong (1999) services are activity or benefit that
H| one party can offer to another which is essentially intangible and does not result in the ownership of
| anything. Its production may or may not be tied to a physical product.”
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zﬂ-.rﬂﬁ UO—ﬁﬂﬁmO-d Introduction to Internationul Marketing (Unit 1) Is

reeas

: Ove A . e
oaﬁc_.__nzuﬁ “ X UNIT 1 . Introduction to : -

411, Ingoducton 2 International Marketing-

41 Lienitying Forign Mt 2 b LU

412 - potential o

413 m&onn:-_.wn Selection Proces® g into International Market A9, . : %

4141, Siep 1: Objesives o EVEE 1l1.1. INTERNATIONAL MARKETING

X . %. wﬂcﬂﬂ zﬂ*ﬂﬂw
4142 SWp2:SEME o eening of the PO

4143, Siepd: of Information wm 1.1.1. Meaning & Definition of International Marketing
4144 wﬁ?— mﬂnwﬂ.n_.hnum_.. of Markets f Potential Markets 2y  Intemational marketing means marketing activity carried on across the national
4145. Swp a.. miﬁoo__ and Selection © 2 boundaries. Thus, intemational marketing includes activities that direct the flow.
4.1.4.6. mﬂuu” irect Experience lection Nu of goods from one country to the users of another country. Intemational. or
4.04.7. Stepb: U>m.unn=nnn.n Overseas ﬂ”ﬁﬁh—w_ﬂmﬂm NW multinational marketing refers to the marketing of products and services in more.-
4.1.5. Factwors Internati

Entry Strategies for 25 than one nation. It may consist of exporting goods md.d one country to another,
42 Introdoction 26 or it may refer to a firm that both produces and markets in more than one country.
421. < i
arket Entry
422 Methods of M

ection of International Market Entry Mode g International marketing is not the same thing as intemational trade. Only a part of

Az ino Sel the international trade flows represents international marketing.

. ; m S
424 nﬁuv!.wo__.om 9&9.«2 ,Mo_wﬂ._c%nm“.ﬂnom 24 According to AMA (American Marketing Association), ..Emngm.mn.._._..n_
425. Constraints in Entering 10 Satan 27 marketing is the multinational process of planning and executing the conception,
43.  Imemational Market Segmen ional Market Segmentation 2, pricing, promotion, and distribution of ideas, goods, and services to create
43.1. Meaning and Uam_.unnﬂom o sl Mkt 24 exchanges that satisfy individual and organisational objectives”. . -
ooy Znn:onwﬂmnnannﬁﬂ.unﬂ based on Overall Market Profile: Basis for 29 According to Warren J. Keegan, “International marketing is the process of
433. Market s ) focusing the resources and objectives of an organisation on global marketing

SERIENICOR i gxy opportunities and needs”. . i s S
434. Factors for Segment Selection M
4.3.5. Essential Characteristics of Market Segments 2% International marketing would involve: )
44 Bxercise 1) Identifying needs and wants of customers in international markets,

2% 2) Taking marketing mix decisions related to product, pricing, distribution, and

Case Soadies P communication keeping in view the diverse consumer and, Em._.rmr _uo_._wm.m.oE
Unselved Paper (2011) % across different countries on one hand and firms’ goals towards globalisation
Selved Paper (2012) % on the other hand, il
Solved Paper (2013) pos 3) _un_..mﬁ::m. m_..:o iﬁ:.ﬁzo:& markets using various modes of entry, E,_n_z..i:
Classification n 4) Taking decisions in view of dy =y
Medel Papers

namic intemational marketing n_..cm_dp:ﬁufc 1
e
International marketing has also bee

:._.oancaﬁm:n marketing in as much as the
.- exchange takes place ._unwa:n the frontiers, thereby involving different markets -
' and consumers who might have different needs, wants and behavioural attributes.

| 1.1.2.  Important Features of International Marketing

| Important Feature of intemational marketing can be understood in form of
. following points:

- I) Large Scale Operations:
conducted in large or bulk q

et ol pame ™ T

International marketing transaction is always
uantity. It is not conducted on a retail basis, but
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INTRODUCTION: N
vVEvEv 3

Radio, sound communication by radio waveg wg__._&g to Radio
ﬁﬁsﬂo_..&aﬁp MEWS, and other types of m cm:m_eE sociate the term radio with radio stations that broadcast to the
_.&_oas.&nmw .nmaoaa B._.__u:._n_mm of individual _Em_._.n_u%asu mﬁ:ﬁm_ public, radio wave technology is used in everything from

receivers. From its birth early in the 20th nmw macf_mcwmo: to cell phones, making it a primary conduit for person-0-
L by srson communication.

?oc _
Bicki asm :fz.—..o Ecm.&o:&ﬂn&ou
Mass u.eo:n 1920 to 1945, radio n_mcm_Oﬁmn_ int | i o:mn_mo.bmn
medium o - 0 i i £ S
monopolizing “the ainwaves” and amm.““amﬂ oung man living in ltaly, Marconi read a biography of Hienrich
m.

newspapers, magazines, and motion pi n and experimented with early forms of wireless

ctur
ﬁ“___sgmb._gﬁ 1945 the mUﬁmmﬂmbnmmm. an entire experiments in his own
radio’s content and role B of televig; side of his attic to

&oﬂ ertz, who had writte
mmsma;abmimmmo:. Marconi
on lome,

then duplicated Hertz's
smissions from one

B_UN__EE on his device.

te- and more competiti
Based Internet-based audio sery, Petitive pressy, ) ; : :
i on the human vojce rad: Ices. By, owever, Marconi essentially combined the i
moking a listener's imaginat radio is a uni _ other people to make them into a useful communications tool.
_u_.o!..._nmm_ s § Imagination to fill j quely Personal meg; . .
than - More readjj N mental images -
g2 other mediyn, 1o 900 1v'a taore gidens Tk
with v b E_._._E '© can soothe listeners Bty
e et e
Radig also g news ck into realy
effects can employ
:..mn_-_.._.__._.b entertajp, ang mﬂ g::n__mmm pleth ora of
Organg Lmﬂsanﬂa broa _5.5_ _Wa:ma, m_._._nM M“u und and must
Programs _:m”_._mam conscioys cﬁaannaumamm ol e birth of th
radio py, affract , of its yni as govemmet . :
5 Ogramm; nd h Uniqu ’ ;
this arficj ming ang Eow% d listeners: atte e attributes to creat Guglielmo Marconl developed an early version of the
At its y, casting around :.Mnou. The history d wireless radio
) 05t bai : " .
radio swcmm_ _”_am_m leve], radio World is exploredin In fact, long-distance electronic communication has existed since
Mﬂsa_._:_n!&: This m_..n_cn_mw o 835:381 the middle of the 19th century. The telegraph ‘communicated
these fync. - ell as fadi ion through the used  messages through a series of long and short clicks. Cables across the
far-distant United States and

Atlantic Ocean connected even the

England using this technology. By the 1870s, telegraph technology
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Goodbye Linear Learning: L))
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Posthumanism in Dialogue with Indian =
Communication Theory on Online
Education

Machunwangliu Kamei and Sangeeta Bagga-Gupta

1 Introduction

Coatemporary scenarios of learning with digital technologies and nexus are char-
acterised by hyper-attention. hyperconnection and hyper-reading with multiple
sources of information and knowledge building capabilities which are nonlinear
in nature. Instead of viewing knowledge flow as linear. this highlights a scenario
wherein the learmer's capacity to enter unpredictable networks is encouraged.
Kruger (2016, p. 83) refers to this as 'Potentia’, an affirmative and creative power
which does not take away the power of others to act but instead enables the power
of the other ‘to expand toward unknown futures’ (MacCormack 2012, p. 2). This
involves the dynamic movement of knowledge creation that is not limited to one
restricted space or an a priori trajectory. Referring to Haraway's (2008) explanation
of knowledge in "Mutations of Thought’, Snaza et al. (2014) suggest that:
knowlcdge is both highly local, in 2 particular silation that a body finds itsclf in, and
simullancously. a gaze from nowhere [ . .. | Knowledge sooms in these senses to be a result
of inscring o bodicd porspective into the world in arder W goncrate 2 sysicm consisterst
with the posilion of that body in that world, in othor words cstablishing a dichotomy of
doenination by that body and noo-universal, relative (and henoe lacking doeninant authority)
knowlcdges (plural) mssociated with specific pasitions. (p. 50)

A posthumanism stance suggests that these technologies amplify people’s experi-
ences. options and choices in relation to themselves (Herbrechter 2018). Further-
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ABSTRACT

Purpose- This research paper is written to do a comparative study between smartboard and
traditional blackboard. The purpose of this study was to find out whether Smartboards are
really an effective teaching aid in the classroom.

Design/Methodology/Approach- Hence to understand this a study was carried out between the
undergraduate and post graduate professors of colleges affiliated to University of Mumbai. A
questionnaire was distributed among a random sample of the participants basically teachers to
find out their attitude towards the smartboards. Paired sample T test and one sample T test have
been carried out to analyze the data.

Findings- Although there was no significant difference between the genders, however using T
test certain conclusions were drawn from the sample population. The sample population did
agree that even though that the smartboards are a costly piece of equipment in the classrooms
they are very easy to manage and make the classroom very interactive. The professors who
answered the survey showed a positive attitude towards the use of smartboard in the
classrooms.

Practical implications: Smartboard is an effective tool in a classroom. However, because of the
cost factor very few schools and colleges in urban areas have adopted to this tool. If
smartboards are brought to schools and colleges in the rural parts of India, this will help in
enriching the learning experience of the students.

Originality/ Value: based on the literature review done in this area, no researcher has carried
out this research to understand the effectiveness of smartboard in a teaching and learning
environment in India. This original research will help us understand the potential of creating an
interactive learning environment in untapped education sector.

Keywords: Smartboard, blackboard, whiteboard, ICT, interactive learning, E-learning, hybrid
learning.

INTRODUCTION:

Blackboard is a very simple piece of wood painted in black which can be used as a writing
surface using a white chalk. Blackboard are some of the original tools that was used by teachers
for delivering their lectures to students. Black boards have been used almost everywhere
including sign boards for restaurants and even notice boards at government or private
organizations. Black boards have been extensively used in in underdeveloped countries and
developing countries as a major medium for imparting knowledge to students. Black boards date
all the way back since 1928 when Mustafa Kemal Ataturk, founding father of the Republic of
Turkey and serving as the first President Started using black boards to teach the new Turkish
alphabets. All the very simple to use blackboards were Limited by its capacity for creativity and

Dr..Anju Kapoor, Dr. Mayur S. Vyas, Prof. Abhijeet Mohite and Dr. Sharyn P. Bangera 1





{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Imported Receipt","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Imported Receipt","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Imported Receipt","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Form","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Form","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Form","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Form","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Form","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Form","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":true}


{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Imported Receipt","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Form","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Form","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Form","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Form","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Form","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Document","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}



